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ABSTRACT 

 This study assessed the influence of social media on brand loyalty as the basis of 

marketing techniques among the consumers in Nasugbu, Batangas. Thirty (30) active social 

media users served as participants, identified using Cochran’s method of computing sample 

size. Purposive sampling was applied in the study. A survey questionnaire was used to gather 

data regarding the respondents’ profile in terms of age and sex, and their assessment of social 

media’s influence on brand loyalty in terms of affiliation, motivation, and opportunity. The 

findings revealed that the majority of respondents were 18–24 years old and are female. 

 Respondents generally agreed that affiliation, motivation, and opportunity significantly 

affect their perception of social media’s role in fostering brand loyalty. Results also indicated 

that there was no significant difference in the assessment of respondents when profile was 

considered. Based on these findings, the researcher designed and proposed a marketing plan 

to strengthen brand loyalty through social media strategies. 
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